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Abstract: Design has become an extensive catchwioatl embraces all terms and business
practices. It is pivotal in the growth or otherwiseé global business practices. Elegance and
meretricious finery are highlighted in both aesthand functional realms as utilitarian necessity.
Besides, there is visible and incontestable eroptibaffinity and propensity in Nigerians to buy
durable designs but the economy of the nation gnekension, the individuals leaves much to be
desired. Huge investments on varieties of prodweighs for local consumption in Nigeria
dwindled on daily basis because of low living inesmand domestic earnings. The proliferation
and infiltration of fake products for Nigerian camser market was necessitated by a great deal of
enthusiasm in the purchase of cheap but attractasigns of low quality. Product design is
generally judged by their characteristic contentd #éhe sensation of packaging. There is the
exigent need to cut corners with poverty in theuitjon of life-supporting products such as
building materials, automobile spare parts, eleatrelectronics, textiles and clothing products,
foot wears, etc. This study argues that every roaridf design emerges with new proficiencies and
specialties essential for production, consumptienwell as the ordering of principles that
constantly propel interests in acquisition. Thedgtalso looks into the Nigerian economic capacity
to acquire quality products with a view to revieginhe investors’ practices. The reasons
enumerated above provide answers to why Nigeriaasily a dumping ground for sub-standard
designs in recent time. Survey method was useary out the study. The instrument used was
questionnaire in which responses were elicited fiooal investors who purposively formed the
sample size. Findings arising from this study shibwieat design products from some Asian
countries top the list of consumer favourites. Aitgh, consumer and professional product
designers are collaborating in their fields to giméegrity and essential marketability to make
designs usable, findings revealed that only vet of original goods exist side by side with sub-
standard products that flood everywhere in the tguithere are pockets of sharp practices and
there exists greater suspicion for a Memorandutdraferstanding between the Nigerian investors
and their foreign business partners on relaxatfoqualitative materials for the production of sub-
standard designs which the impoverished majorityccafford in the Nigerian market. The paper
concludes that the wide-ranging influx of sub-stmdddesigns into Nigeria often reveal hidden
attitudes of the investors, their foreign partrerd the end-users.
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1. The Prelude- Influence of Product Design Market and Trade-Pattern of Investorsin Nigeria

The history of production and ergonomics of tradéigrns of design products were developed in phakes
articulation overtime not only because people iteérnthings they used in direct response to theidsgebut that
the revolution was based on prevailing technolddne course of product design had been endured iapctet
by periods of evolution through the primitive timegben humans fashioned functional tools from stbvse and
wood; albeit with little decorations and embelligmts. The growing demand for all brands of prodiestigns for
utilitarian uses in Nigeria skyrocketed at the begig of the 21 due to the application of new technologies for
the renewal of production and branding process®¢ith the Nigerian population rising from 88.5 nulfi in
1991 to about 140 million in 2006 (National PopdatCommission, 2006), material needs of all typese
demanded for sales in the open market. About 9Dpsamluct designs used in Nigeria are imported father
countries of the world.

The continual depreciating value of the Nigeriarfand heavy reliance on imported product desigok ss
electronics, textiles, beverages, building matsridiugs, household utensils, generators etc. e@reborated by
failure of the economy to address production issué®r example, the cost of building materials atettronics
and electrical components rise by average of 1% yearly in Nigeria (Alkhiea, 2010). End-users daily
shortchanged for hard-earned money by paying stgmifly for imported premium, three to four timestbe
shelf price in other economy. Shady products aeopized because poverty is widespread, despéeoth
wealth. The need for a Nigerian to use the scallogvance to cater for many extended family issuesight
about the patronage of cheaper goods. Barbard)2tited that the price of tiles, (a component aifding
material) costs between $1.09 to $5 per squareenetother countries. This translates to betwe&d3\DO to
N750.00 in Nigeria Naira. The additional isswéunguided foreign exchange and port-clearing @doce
with profiteering subsequently project floor tileEone square metre to between N2, 500.00 — N3,0600 The
example of cost-estimated here deprived ordinaryebuo own genuine types of product. The scout for
alternative lower price would therefore compel bnsywith low income to opt for products of lessealify. The
investors in Nigerian business economy capturedileenma of the buyer in search of lower pricinghwliésser
quality, and demand for the manufacture and impiortaof inferior commodities into the Nigerian matk
While billion of dollars worth of product materialre imported into Nigeria year by year with hugeefgn
exchange involved in the process, the average Iigduyer still opts for cheaper but less supgrioducts.

On the part of academia, there exist droughts s#arches and investigation into the process andriaist to
fabricate simple mechanism for product design mater Those that exist are either based on bomowe
technology of which are in bad shapes and sortgsta Product designs are subjected to varied tionitg and
unauthorized appropriations by manufacturers idaboration with their counterpart investors. Thsultant
effect is that patenting rights are infringed withehame. There is sufficient lesson to learn ftbendeveloped
countries where human creative potentials are gigeagnition and protection by laws and constindiqowers.
However, developing nations are yet to catch with tide of legal issues surrounding product desigimts and
merchandise. For the sake of emphasis, electranitupts, utensils, generators of no implied wasrantilding
materials of lesser quality, unauthorized apprdijomaand duplication of automobile spare parts, gghed textile
and apparel materials of controversial qualitiesiarported into Nigeria by investors who havedittegards for

human comfort.



Another salient issue is whether a product dessgariginal or appropriated, warranties on designdpcts
such as electronics cannot be guaranteed by mdardat¢o Nigeria consumer homes. Where impliedrargy
exists, the unstable power supply resulting frochtécal and natural disasters, such as poor mainten of
power generating stations, electric power surgejadge to electric poles during rain storm and thtindeare
factors that naturally cause damages to electranibigeria. It is therefore unthinkable to instéua legal action
against the manufacturer on the breach of warrantgroducts. The scenario painted above is additialibi
for investors who import products of low quality Migerian market space. In order to achieve statired
quality products, the paper envisages a likely gliabtion of reform efforts using benchmarking, thesactices
and principles for all product designs. It is atsmceived that products should conform to requéms rather

than specification since quality is essential {mvasal and not choice based on economic factors.

1.1 Background of the Study

To speak about design and economy in Nigeria,ithrtant not to forget the past. Rich countryoppeople.

In spite of Nigeria's population as the sixth lageil producing country, with current daily prodion of 2million
barrels, the nation still ranks among one of therpst countries in the world. It is lagging behindvirtually all
Millennium Development Goal (MDG) indices (Ogunley2012). Nigeria's leadership challenges and pitiab
economic retrogression has reduced the status dofsinal production and consequently became an fitmpo
dependent countryviwanaongoro and Munyendo (2013) notes that sindi#igad independence about 50 years
ago, manyAfrican countries are faced with multiple socio-ecmic problems occasioned by self-serving
leadership, widespreazbrruption, non-growing economies, and nonintegrai@mmunities who lack a common
purpose towards rapid industrialization for the dfénof the present and future generations. OgunlEgn12)
however poignantly mentioned that Nigeria whichduse be the giant of Africa is now regarded as ascmer
nation with gross under-capacity for the manufaugoods, a situation that has been made worsaebyrt-
ending power supply crisis. The abysmal leaderglgiformance resulting in monumental economic failare
major reasons why companies like Dunlop Nigeria itéah Philips Nigeria Limited, Cadbury Nigeria Rletc
have folded up in Nigeria and shifted the operatidmase of their factories to other African cowgriwhose
national economic, political and energy situatians favourable to business climates. Since indegraadin 1960,
Momoh (1988) notes that Nigeria has behaved dseifworld owes her a living. First there was prefessfor
British defence rather than native forces. In theosd place, the unfortunate civil war, which withdrto
avoidable, caused set back to lives and propatidsy extension the economy.

In the past, according to lhendinihu and OnwucheK2@12) Nigeria has initiated and pursued many
development-driven policies, notable among whichrenthe Structural Adjustment Programme (SAP), Visio
2020, Millennium Development Goal (MDGs), NationBconomic Empowerment Development Strategy
(NEEDS) under the auspices of the Federal Goveringtate Economic Empowerment Development Strategy
(SEEDS) for the State Government, and Local Empmeeat Development Strategy (LEEDS) for the Local
Governments. All of these are now moribund. Thdféntive implementation and unsuccessful outconfeébase
programmes depended largely on the problem whidmiare to do with leadership and corruption teaanomic
epidemic In fact, the economic instability itself is cadsey bad leadership. All these programmes whichewer
attempts at economic recovery have been eventtiallgrted by internal saboteurs through all formsaofi-

patriotic practices which include but not limitesléambezzlement of public funds, oil pipe vandalismuggling



and abuse of political offices. As if these were¢ anough, the developed countries have ensured\ligatia
remains indebted to them either in sale of cropm dhe use of their finished products. There isdhyaanything
produced in Nigeria today that does not need antimgnich will be so costly that it must make thalgmoduct

uncompetitive in pricing with goods in the suppli@untry (Momoh, 1988).

1.2 Statement of the Problem

Advocacy programmes on economic self-reliancetsnise whereas, the continuous depreciation of N
and heavy reliance on imported goods like textitas]ding materials, household utensils, food iteamsong
many others remain unabated. These, presently daugair well for the Nigerian economy. Alkhiea (BQ)Aagrees
with Momoh (1985) to posit that there is povertytite land as a result of mis-managed oil wealth ather
potential economic resources that are sufferindeceégrhe Nigerian masses now crave for cheap mtadiesigns
which ultimately are not durable because of lownlivincomes that can not afford the purchase oflityua
products. The abundance of sub-standard desigiiseirNigerian market implies incontestable evidetitat
investors have to cut corners in order to meet ewratis the dictate of the market trends.

The aim of the study is to look at the economidérpatterns of the Nigerian investors who bringdpich
designs into the country with a view to determinihg effects of their trade patterns on the quaditysuch
products.

The following are set to guide the study.
1. Is economic mismanagement and bad leadership thedfgproduction of quality product design in the
Nigerian industries?
Are the product design quality regulatory bodid&ieht in their duties?
Can porous borders and corrupt sea port officialse of the influx of fake products into the coy®tr
Do attractive packaging and deceptive advertisesnasuntribute to the regular patronage of
substandard designs?
5. Do the Nigerian consumers deliberately ask for stalmdard product designs?
Do Nigerian investors travel abroad to negotiateafternative production templates?

Can staple commodities like drugs, dairies, bevesagc... that come into the country be faked?

2. Packaging and Advertising of Product Designsin Nigeria

Made-in-Nigeria design products have generally baecepted as inferior to imported products. Drugs,
beverages and dairies automobile spare parts amthold commodities are all packaged as produdgrmésr
presentation to the consumer. Packaging in thisesds a corporate word intended to illustratepfessentation
of goods through cartons and other containers wifbrmation displayed on them. There is a conoecti
between the information and product advertisemeherer posters, banners and billboards are expressive
promotional structure. An articulate creative pegikg and advertisement is expected to createelemsomic

constraints to consumers.

It is noteworthy however to reveal that many adserhent of packaged products bear misleading irdtom
in Nigerian market. The difficulties experiencegl dbnsumers in identifying imitation products steethfrom

wrong advertisements. The truth is that the Nagesociety has no sufficient education on merctmmglirights



and wrongs. Products that are made in Nigeriatars left to face open market competition. Thisleading
advertorials on home-made goods and issues ofritytemptwithstanding, consumers’ loyalty and satetfon on
certain goods depend solely on their usability. iatgry bodies such as the Consumer Protection €lloah
Nigeria (CPC) and the Standard Organization of NegéSON) remain toothless bulldogs when therebaeaches
of consumers’ rights. How then can the issue afavdy on goods be integrated as customers’ basiepiance
of words of integrity? The commercial system irg&ia had made difficult for disputes between bsyamd
sellers to be settled legally. Creative efforthjol form the bases of intellectual property, cahlre seen to be

protected by any legitimate law.

2.1 The Tangibility of Business Integrity and Trade Patterns

Balancing business integrity and private consciearobodies certain possessive qualities: virtuesvahaes.
Integrity can be seen as a virtue when relatedutnam behaviour in its high affective relationshipile it is
related to products when it is seen as a valuedgitilenomenon serving a means to selling an adeéntisoduct.
Integrity is one of those words which every onesulset is hardly observed in the Nigerian investomsitext.
Really practised, most trade patterns came upmnaaiad more are still coming as the present dwagdéconomy
seems unable to guarantee free flow of quality giesithat will not be intercepted by fakery in angyw
Kirkpatrick (1994) notes that all social and busmeelationship with people are value-driven arsgaech clearly
shows that people do business with people theyréikger than with those who only offer economideahnical
effectiveness. Economic benefit is founded in munbhch more than money alone (Kirkpatrick, op ditjoduct
design quality is service quality in itself becaitsenplies the delivery of excellent or superiamcept rendition
in outward form and function. It involves methodslanaterials relative to users’ expectation. Usexjsectation
for a product is perceptive but prudent and acogrdd Songsosm and Trichun (2012) stems from a eoisgn
of what they feel product firms should offer indinvith their perception of the actual performan@eality in
product design enhances consumers’ inclinatiorugorhore, to buy other services, to become les&ménsitive

and to tell others about their favourable expegsnc

3. Methodology

Descriptive statistics was employed for this stadhg the data gathering instrument used was questi@n
The populations for the study were the local ineestin Nigeria and the end-users of product desi§inge
hundred and fifty (550) investors selected by randeampling technique and four hundred (400) endsuse
determined with the aid of the Recommended Samipke Katistical Table of Krejcie and Morgan (19@@y The
Research Advisors, (2006) form the sample sizeesgpondents. A pilot study was conducted with tine af
testing the reliability and validity of the instremt. Method of data analysis was done by subjedtatg to cross-
tabulation statistics. Seven (7) research quesstated to guide the study were cross-tabulatell thvé sole aim
of looking at the areas where two variables interad the same time. Results of the study was pteden a

cross tabulated format.

3.1 Results
This study deduces that the debate on the use equis#ion of substandard products continues umabat
among user-communities in Nigeria. That the fakedpct design and misleading labeling and advedisiave

wrecked havoc in Nigeria as a Nation is not an tstdeement. This also explains why the study coteda



random survey with questionnaire instruments toiteilnformation in respect of the effects of fakes®f design
products from respondents who were selected athessountry. Below is the data collected and stibjk to

descriptive statistics with cross tabulation anccpetage ranking.

Table 1. Cross-tabulation of Influx of fake prodtiahd economic mismanagement and bad leaderstiébea.

Economic mismanagement and bad Influx of fake product designs
leadership is not a bane of product quality
Agree Disagree Neutral
Disagree 360 (90.0% 0 (0%) 0
Agree 40 (10.0%) 0 (0%) 0
Neutral 0 (0%) 0 (0%) 0

Source: Authors’ field work, 2013

All the 400 respondents agree that there is an influx of fakeycts in Nigerian market. Out of the 400
respondents 360 (90%) of them agree that therdeeisnflux of fake product designs but they disagtest high
level of economic mismanagement and bad leadedtlyips is not the bane of production of quality darct
designs in Nigeria. On the other hand, 40 (10%g@dhat there is an influx of fake product designd that
economic mismanagement of leaders are not barteegiroduction of product quality. It could be inf=t from
the result that there is an influx of fake and &ehalted products in Nigeria and these fake produretsas a result
of the economic mismanagement and bad leadersyiigs sivhich remain a bane of the production of pobdu

design qualities.

Table 2. Cross-tabulation of Influx of fake produand the Inefficiency of the product design retulaagencies
variables.

Influx of fake product designs Inefficiency of Prad Regulatory Agency
Disagree Neutral Agree Total
Disagree 0 (0%) 0 (0%) 0 (0%) 0
Neutral 0 (0%) 0 (0%) 0 (0%) 0
Agree 40 (10%) 40 (10%) 320 (80%) 400
Total 40 40 320 400

Source: Authors’ field work, 2013

The whole 400 respondents agree that fake prodesigas exist and abound everywhere in Nigeria.yFort
(10%) out of the respondents disagree with thetfaadt the influx of fake products in Nigeria isasesult of the
inefficiencies of the products regulatory agenci8enilarly, forty (10%) respondents, though agrkat tfake
products exist are neutral on whether or not thstexce is caused by the inefficiency of the refguiabodies.
However, 320 (80%) of the whole respondents adratthe influx of fake products in Nigeria can baced to
the inefficiency of the regulatory agencies. In dosion, having a large percentage of respondeats80%
agreeing that the regulatory agency is inefficidingére is need for increasing the efficiency of #gencies, in

order to curb the influx of fake and adulteratedduct designs in the country.



Table 3. Cross-tabulation of Influx of fake produend the Porous border routes and corruption atpsets

variables.
Influx of Fake Product Porous bordered and corruption of officials
designs

Disagree Neutral Agree Total

Disagree 0 (0%) 0 (0%) 0 (0%) 0

Neutral 0 (0%) 0 (0%) 0 (0%) 0
Agree 320 (80%) 0 (0%) 80 (20%) 400

Total 320 0 80 400

Source: Authors’ field work, 2013

All the respondents agree to the fact that theriafiex of fake product designs. Three hundred amenty
(80%) of them who agree that there is influx of-stdindard products again disagree to the factpibratus border
for corruption at seaports and smuggling are resipten for the influx of fake products in Nigeria. it also
deduced from the table that only 20% of the respatxlagree that porous border and corruption opees are

responsible for the existence of fake product exdbuntry.

Table 4. Cross-tabulation of Influx of fake produeind the Attractive packaging and deceptive athegnient of
products variables.

Influx of fake product Attractive packaging and dptive advertisement
Disagree Neutral Agree Total
Disagree 0 (0%) 0 (0%) 0 (0%) 0
Neutral 0 (0%) 0 (0%) 0 (0%) 0
Agree 160 (40%) 0 (0%) 240 (60%) 400
Total 160 0 240 400

Source: Authors’ field work, 2013
None of the respondents disagrees that fake amiteeated products find its way through many rouigs

the country. Two hundred and forty (60%) of thepmrglents agree that fake products still exist igea because
attractive packaging and deceptive advertisemeti¢e 0% disagree to the fact that the attractigsnend

deceptive advertisements of products are resplerfsibthe existence of fake products.

Table 5. Cross-tabulation of Investors should hagay in conception and production of designs amasGmers
demand for sub-standard product designs variables.

Investors should have a Consumers demand for sub-standard product designs
say in design concepts
Disagree Neutral Agree Total
Disagree 110 (66.6%) 0 (0%) 55 (33.3%) 165 (100%)
Neutral 0 (0%) 0 (0%) 0 (0%) 0 (0%)
Agree 165 (42.9%) 55 (14.3%) 165 (42.9%) 385 (100%)
Total 275 (50%) 55 (10%) 220 (40%) 550 (100%)

Source: Authors’ field work, 2013



Of the 550 respondents, 165 (42.9%) disagree tivastors should have a say in design while 385oredgnts
agree that investor should have a say in desigrth©flL65 representing 30% of the entire populasiae, 110
(66.6%) of them disagree with the fact that investwot having a say in design contributes to comsardemand
for substandard parts while 33.3% (55 respondeagsge that investors not having a say ultimatehddeto
consumers demand for substandard parts. Of the&gfondents who agree that investors should haay én
design, 165 (42.9%) of them disagree that it ipeasible for consumers demand for substandard. (&irtslarly,
165 (42.9%) of the respondents also agree thasioke having a say in design ultimately leads todgimg into

the country substandard parts while 55 (14.3%hefrespondents were neutral.

Table 6: Cross-tabulation of Investors should hawvaay in conception and production of designs anedstors
travel abroad to negotiate alternative productemnplates variables.

Investors should have a Investors travel abroad to negotiate alternatiwelpction templates
say in design concepts
Disagree Neutral Agree Total
Disagree 0 (0%) 0 (0%) 165 (100%) 165 (100%)
Neutral 0 (0%) 0 (0%) 0 (0%) 0 (0%)
Agree 110 (28.6%) 0 (0%) 275 (71.4%) 385 (100%)
Total 110 (20%) 0 (0%) 440 (80%) 550 (100%)

Source: Authors’ field work, 2013
Out of the 550 respondents, 165 disagreed thatsioke should have a say in design concepts white 38
respondents agree that investors should have e sisign. The 165 respondents representing 30&teoéntire
population again agree that Nigerian investorselrabroad to negotiate creative templates for prton of fake
designs. 275 (71.4%) out of the 385 agree thaefiig investors travel abroad to negotiate creatweplates
while 28.6% (110 respondents) disagree with thé flaat investors travel aboard to negotiate foeratitive

creative templates of design production.

Table 7: Cross-tabulation of Investors should haveay in conception and production of designs atiaghl&
commodities (dairies, perfumes, cream beveragesn.pe produced in low quality variables.

Investors should have a say Staple commodities like dairies, perfumes, creabwyerages etc... can be
in design concepts produced in low quality
Disagree Neutral Agree Total
Disagree 0 (0%) 0 (0%) 0 (0%) 0 (0%)
Neutral 0 (0%) 0 (0%) 0 (0%) 0 (0%)
Agree 0 (0%) 55 (14.5%) 330 (85.8%) 385 (100%)
Total 0 (0%) 55 (10%) 495 (90%) 550 (100%)

Source: Authors’ field work, 2013

Of the 550 respondents, 165 (30%) disagree thastovs should have a say in working out desigrradycts
while 385 (70%) agree that investors should hasayain design. All the 165 respondents also adraediaries,
beverages, areas, perfumes and drugs can be pdiulmev quality. Of the 385 respondents, 330 (86).&gree
that diaries, beverages, creams, perfumes and damgde produced in low quality while 55 (14.3%)tloé

respondents are neutral.



4. Discussion/Statistical inference
There is an influx of sub-standard product desigfisover the Nigerian markets. Presently and the

manufacturer’s antics are such that the innocessewmcan not easily recognize the fakery in mosteoproducts
whenever they come across them. The product regulagencies are grossly inadequate in their fansti Fake
products still exist in the country because of g¢ioa either by the introduction of fascinating @als of the
package design or by the hyperbolic analysis oftuli@advertisement is saying about the producetiteBorder
routes are porous with the port officials beingrapt and betraying the confidence being reposatiem by the
government. Much as the entire respondents agetenvestors should be carried along in the depigeesses,
the study finds out that the Nigerian investorgetdo overseas countries like China, Taiwan, Sioga and other
Asian countries to sign Memorandum of UnderstandM@U) with which to negotiate for relaxation ofgatuct
manufacturing templates. A relaxed creative temeplaass-produces reduced product qualities. Howeher,
investors alone can not be blamed for this; respotidto the research questionnaire did say thaNtherian
masses often times prevail on the investors taghinto the country cheap goods that their litteaficial means

could afford.

4.1 The Imperatives of Product Design Qualitiesin Nigerian Consumer M ar ket

Designed products have been used since antiquity reve inevitably assumed varied functional and
decorative roles. The tripartite metamorphosisesigh from imaginary conception of idea, to productine as
well as consumption retains a dynamic processishasaking life livable. The thriving of designs afi measures
demands for not only interconnectedness of matapplication, production skills but al§anatical awareness of
the continuity of business. However, the ubiquifypooducts is undeniable evidence that design isjust a
catchword embracing all terms; it goes beyond ithagcent time. Design has taken over bilaterarandtivity in
all fields of human endeavour such that standaddcarirk goods from diverse quarters and often tifnes the
same source exist side by side in the country. 8les two different trade patterns in the same @ognin the
words of Pollard (2004) pursuit of profit and th@ximization of shareholders value has become aunsexased
by investors to distort the facts, lie to the paptiheat and gouge their customers, screw andtecdocessions
from their frontline employees, wreck the envirommecripple the holistic economies of the commusitand
country in which they carry out commercial actieti Manifestation of quality in product designiraskeconomic
leverage; technical skills and integrity are neeldggroduct designers to produce products for iddi&l, group
and organizational performance. Also, real savicgs be made through various forms of concept inthmva
renovation and by implication meets or exceed etguestandards of excellence. The thriving of a pobds
directly linked to the economic circumstance ofcdaroer and the user but most importantly, the uigakahd
functionality integrity.

Human beings have the greatest contact with adifjcproduced goods and the culture of consumpt®n
equally high. It is therefore postulated here fttatre is a growing need for total quality managenm@®@M).
Total Quality Management, according to MoghadanyaBaand Moharer (20135 a process that is aimed at
creating standards in order to continuously raigeduality and optimized use of limited faciliti@®tal Quality
Management (TQM) is a comprehensive and structamufoach to organizational management that seeks to

improve the quality of products and services thiooggoing refinements in response to continuoudhbiaek



(Rouse, 2005). This movement was started as theepoof the industrial sector and then involvedeotbarts of
society. The most important objective of this psxés to gain customers satisfaction, and impreveices and
products.

Even in ghettos where there is no industry, prodiesign still influence human life. As it is, tecitwogical
progress which has brought about vast array oflst@hand sub-standard products will continue termdeine the
quality of life of people. Design is only an impamt means to an end in taste-changing proceshivdéogical
society currently being experienced takes globabkpective to present a staggering array of ideasges,
products and much more design possibilities. Taddgsign production systems have high contractlaation
towards quality to create unique concepts that famedamental to satisfying the market demand and
experimentation of new methodologies. There is ngsdn about combining the words ‘product’ and iges
since design itself is an extensive catchword ¢atbraces all terms including the product producitoperatives.
The combination of art, science and technologylte$u design process that leads to new producthvpeople
can use with pleasurable feelings. Quality has tégin-stake phenomenon; one that demands integhniyright
technology application and an unblinking eye onemat test parameters. A product design qualitgdsvice
quality delivery of excellent or superior conceptform and function and as well relative to usergpectation.
Drucker (1986) remarks that quality in a producservice is not what the supplier puts in. It isaivthe customer
gets out and is willing to pay for. A product istriuality because it is hard to make and costg aflmoney as
the manufacturers typically believe. Drucker (of) notes that customers pay only for what is of tasthem and
gives them value. Users’ expectation accordingdagSome and Trichun (2012), Bourdeau (2005) steors f
comparison of what consumers feel service firmsukhoffer with their perception of the actual perf@ance.
Quality of products enhances consumers’ inclinat@buy more, to buy other services and to becarss-price
sensitive and to tell others about their favouraXperiences of their taste. Taste, in the wordRarhans (2005)
is an all-embracing term that took in moral impies, civic behaviour, good judgment in consumerioss, and

the promotion of economic interest.

5. Conclusion

The economic trade pattern of the Nigerian inwesstis increasingly worrisome. There is a unanimous
agreement from the masses that fake design prodbotsnd in foreign and locally produced goods, tad the
influx of fake design products in Nigerian marksta growing common phenomena. The production of fak
design products in Nigeria particularly starts frtm absence of creative template for productiad,tae lack of
equipment and materials to adhere strictly to thesrof quality production. Sub-standard produsigles are sold
everywhere without the required adequate cautiomfthe concerned regulatory agencies. As it isgmths the
state of the Nigerian economy and by extensionntheses have an obviously weak base for the pateooh
quality products.
Designs of all periods are developed during andafspecific phase in history. Each design effocoistrolled by
the available technical materials and aestheticirempents of that day. The connivance of investorbligeria
with manufacturers abroad to manipulate industriahtive template for the production of shoddy goiscan idle
observation that has been much discussed. “Crgatafnplates are certain regularities in produatettgpment,

where marketers may hear the voice of the custdyéstening to the voice of the product”. A credl template
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theory propounded by Goldenberg and Mazuc&302) still serves as a reference point to thiglpt It is
postulated that successful new products fallinchiwitcreativity templates regularize the code ofdwt and
ethics of product designs. Investors and businesswho made request for product designs to be igdor
sale in Nigerian markets are also aware of thetiagiproduction templates. Not that the industitegapan and
China undermined their own templates for “replacetnemplate” of producing cheaper products for tthied
world investors, the alteration of quality goodgtas alternatives was a shoddy merchandize andpwlation of
quality assurance that was not supported by arstiegiproduction law and ethics. Liston (1999)lakped that
the Japanese old “Haguchi” method, meaning probogypvas foremost in emphasizing quality, and uthis day,
quality control is everyone’s responsibility in dap Quality and reliability had to be built inthe design stage
of the product.

A competitive advantage of a successful new prbdki desirable for the identification and traderknag.
Products that tend to imitate the original would thgt, disappear when consumers fail to derivesfsation
overtime. Therefore less original products are @gial as not possessing the characteristics thattaad the test
of time. It was on this doubting note that the é&tign product market becomes porous for investdrs take
advantage of the unsuspecting consumers to impbgtandard products to the Nigerian market spaéelded
to this anomaly is the initial suspicion that thegquct markets are still being underdeveloped. dhétk (1995)
noted that there is a prevailing general impressiat the quality of U.S.A. products and the effi@y with
which they are made has deteriorated in recentsyieaihe Japanese products are blamed for thibes dre
suspected of denying open market to U.S. goodsaminodities. Lindbeck (1995) therefore submitteat:th

Consumers were blamed for accepting American shagshds and the industrial managers and
designers for their demonstrated concern for makingney rather than quality products. No
corporate productivity on the side of Board of Ri@'s, educators fail to provide the state-of-the-a
programmes, production workers for their indiffererto work... Everyone is responsible and no one is
responsible... (pg. VI)
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